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Is it right to shock people...? 

Osteoporosis is a disease that can creep up on 

you. And then the first you know you’ve got it is 

when you break a bone. Not the best way to find 

out.  

This was part of an awareness campaign linked to 

a calcium/vitamin D supplement marketed by the 

Northern Ireland-based pharmaceutical company, 

Galen.  

It ran in a series of UK regional newspapers, and 

was adapted as a poster for use in doctors’ 

surgeries.  

 

 

“I really like how you have written the two 

(advertisement and poster) pieces.” 

Paul James, Brand Executive, Galen Limited 

Osteoporosis awareness campaign for Northern Ireland-based pharmaceutical 

company, Galen - linked to a calcium /vitamin D supplement. 


